Thoughts about a Leadership Endorsement
Supporting Sexual Health Care

[bookmark: _GoBack]During the early years of the All of Me project, some of us envisioned a campaign to garner endorsements of sexual health care from cancer centers around the state. We hoped that participants from our workshops would take this up as a way of giving positive recognition to those centers that were committed to providing this type of care. For example, a statement like the following might be endorsed:

‘WE endorse a comprehensive approach to cancer care that includes offering sexual health care to people impacted by cancer throughout their cancer journey.’

Alternatively, an attestation like the following might be made:
‘The mission statement of our clinic/cancer center supports provision of sexual health care.’

Who would we ask to sign such an attestation?
· Medical Director of clinic or cancer center?
· Nursing Director of clinic or cancer center?
· Administrative Director of clinic or cancer center?

In exchange for this type of endorsement, we would offer recognition:
· With a star on the Iowa state map on the All of Me website hosted by the Iowa Cancer Consortium
· Permission to use the All of Me logo on printed or electronic clinic materials

We proposed this approach in the All of Me Y2018 Grant Application using the following wording:
	“We will have each facility completing [an] All of Me onsite train-the-trainer workshop be designated as an All of Me site. The designated site will be listed on the www.allofmeiowa.org website. We are currently working on additional strategies to incentivize participation for the All of Me training. We will continue development of a state map, with a star denoting those locations having completed the All of Me onsite training workshop.“
	
“Recognize All of Me sexual health champions and their facilities on a state map at the www.allofmeiowa.org website, and authorize them to use the All of Me logo on their own website and in marketing materials promoting their comprehensive approach to addressing patient needs.”






	We considered the following supporting evidence, also from the Y2018 All of Me Grant Application:
“Public health social media campaigns hold promise in changing user behavior (Freeman et al., Public Health Res Pract 2015;25(2):22521517), can reach large audiences (eg: ‘Just a Little Heart Attack’ by American Heart Association Go Red for Women campaign with over 234,000 views on YouTube), and can facilitate changes in health policy (eg: Healthcare Equality Index of the Human Rights Campaign, www.hrc.org). “



Further:
	“Obtaining commitment to an action step, especially in a public setting (in our case, commitment to becoming a ‘sexual health champion’ during the half-day multidisciplinary conference), and using models who publicly perform the desired action or say they have benefited from it (in our case, individual ‘sexual health champions’ and model clinics and hospitals who affirm implementation of sexual health care), is likely to have a positive persuasive impact (Community Tool Box, Chapter 6, Section 2, Using Principles of Persuasion, ctb.ku.edu, accessed 5-12-16). “

Though physicians and hospital administrative leadership were not included among our All of Me target audience clearly, we need their support in order to implement consistent provider behavior changes regarding provision of sexual health care.



Further thoughts:
· We considered creating an All of Me workgroup to vet the concept of leadership endorsement, and inviting a medical lawyer to be part of this workgroup.
· We felt, ‘The simpler, the better’.
· We want it to be easy for leadership to sign this.
· We also considered that better yet, we might be able to bypass leadership endorsement. This might be done by asking if sexual health care is included in the cancer clinic’s mission statement.
· We considered using wording from the NCCN Survivorship Guidelines.

In the end… 
We decided against pursuing formal leadership endorsements at this time. Instead, we opted for direct telephone outreach to leadership and relationship-building.  
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